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Abstract: Destination marketing has been one of the impottagmatic issues in the success
of tourism industry. Influence of advertisements lmoth outbound and inbound tourists in
choosing traveling destinations is being incredgingsearched. Spirituality, in general, has
recently become an important subject of researdoamal and business areas. This has added a
new dimension to the tourism industry, called ‘&pal tourism’. Consequently, there has been
an increase in the awareness and research interds thematic field of spiritual tourism. The
present research work is concerned with an invesbig of the marketing aspects of the spiritual
tourism in Uttarakhand state of India vis-a-visiitBastructure, destinations and economy. The
paper presents a strategic management approachhimp whose responsible for marketing
destinations can develop holistic and coordinatestegyies for Uttarakhand state of India which
will be helpful for making destination decision pgtential travelers.

Keywords. Destination marketing, marketing strategies, econdpiritual Tourism, revenue.

I JESPR
www.ij esonline.com



